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Alles meten!
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Tags of software?
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Eén of meer devices > netto bereik?
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Site/app of content?

9



© peter wiegman, het media loket

Panel of census?
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Mens of machine?
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Reclamebereik?
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(Non-) Lineair
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Non-lineair

Lineair Non-‐lineair

TV-‐toestel UGK 
Netflix

Andere	  
devices

Tablet- 
kijken

Netflix 
YouTube
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Adspends 2014/2015* (€ miljoen)

RTV Online Press Other

1066

883

1495

1171
1066

968

1397

1197

2014
2015

-‐2%

7%

-‐9%
0%

*	  Bron:	  Nielsen,	  2015	  prognose
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Groeimarkten digital
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Groeimarkten digital
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Banners > +33% 

Rich Media  > +116% 

Video > + 262%

Bron:	  IAB/Deloitte	  (Y/Y	  Growth	  H1	  2015
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““Vroeger hadden we pay-tv, nu Netflix en Videoland.  
Oude wijn, nieuwe zakken.”
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Van medium naar merk
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Van merk naar medium

20



© peter wiegman, het media loket

Fragmentatie in content en consumptie
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Disruptief
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Disruptief

22-2



© peter wiegman, het media loket

Betaalde content
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Betaalde content
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Keuzes

24



© peter wiegman, het media loket

Resumé

lineair	  >	  non-‐lineair
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Resumé

contentshift
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Resumé

medium	  >	  merk
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Resumé

mediabereik	  >	  contentbereik
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Resumé

gratis	  OF	  betaald
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Resumé

reclamebereik!
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Hartelijk dank voor uw aandacht!

het@medialoket.nl
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